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Start your own 
private practice. 
Be your own boss.

Follow us on 

D5 is here to help you:
• Start and manage your own private practice

• Receive tips and guidance from practicing dentists

• Find freedom and flexibility in creating your schedule

• Control your dental career — and your future

Subscribe today at D5byPatterson.com
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Every report, every schedule 
and every patient. Connected.

Cloud-based practice management. Coming in 2017.
pattersondental.com/fuse
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A woman’s lifestyle magazine has been 
on my mind for a few years. As a publisher, I 
always have my ears open for a good story. 
And as a dental professional, my respect 
for women in dentistry is close to my heart. 
Recent events kicked me into gear to start this 
project, or, as I like to say, an inner voice finally said, “Just DeW it!” It 
was an Erin Brockovich moment and the next day, July 18, 2016, DeW Life 
magazine was conceived.

I certainly can’t DeW this alone. Together we will start a lifestyle mag-
azine for all women in dentistry. It is time to give women in dentistry their 
due, a platform to shine. After all, 50 percent of graduating dentists are 
women. The team members are mostly women and women in dentistry 
are speaking, consulting, selling, CPA-ing, attorneying, banking and mar-
keting. We can do this! We will do this! 

Our goal is to highlight all women in dentistry and be true to our shared 
commitment to being our best in all things, using our gifts for others. 

We want to fill a void that exists regarding female leaders and inspira-
tional voices. To show young ladies entering the profession that the op-
portunities are real. To encourage those already digging in to raise their 
voices and for those seasoned veterans to give back and refuse to quit, 
because as we know, DeWers never retire! Thank you Dr. Jane Puskas 
and Linda Miles for showing us the way.

I may be crazy for birthing this behemoth, but I believe, together we 
can DeW this! 

How can you help? 

Start by reading DeW Life cover to cover in your favorite place with 
your favorite drink and possibly a piece of homemade bread courtesy 
of Kristie Nation Boltz. You will love reading about amazing makeovers 
and the joy it brings delivered by our style mavens Janice Hurley and 
Rita Wilkins. Have you ever considered your strengths? You will begin to 
understand “you” a bit better by learning about Strengths Theory. Our 
entire team saw the rewards! 

How about balance? That might be a foreign word, but Tammara 
Plankers gives some priceless tips. And of course, we all want to bloom, 
so thank you Janet Hagerman for showing us how.

Most importantly, please check out page 46, where you will find a guide 
for you to contribute your story, your pictures, your thoughts. Email me 
if you or someone you know would like to be published with us. Please 
pass this on to your friends and colleagues. We will continue to feature 
women on our website, www.DeW.life, and continue to publish our beau-
tiful magazine quarterly—for you, from you and about you! 

Here is to inspiration, style, health and success.

Here’s to you Dental entrepreneur Women!
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Linda Miles, CSP, CMC, Virginia Beach, VA, is an internationally recognized con-
sultant, speaker and author on dental practice management and team develop-
ment. Linda is a successful businesswoman who not only founded LLM&A, a 
leading INC 500 dental management consulting firm in 1978; but also founded 
the Speaking Consulting Network in 1997. 

She sold those two businesses in 2007 and 2010 to devote more time to Oral 
Cancer Cause (OCC), a FL based nonprofit that saves lives by creating awareness 
of early staged head and neck cancer. OCC also provides financial assistance 
to oral cancer patients undergoing medical procedures who can’t eat, speak or 
work. OCC was Co Founded with Robin Morrison in 2013. 

In 2016 Linda Co Founded with Dr. Tanya Brown, ULTIMATE TEAM MASTERY, an 
online two hour virtual classroom every 8 weeks for practices that wish to keep 
their teams on the cutting edge of management and communication skills...
but don’t wish to travel and take days out of their practices to do so. Linda has 
spoken in all 50 states and on four continents authored three books and men-
tored many other dental consultants. 

Katherine Eitel Belt is known as The Non-Scripted Communication Expert in 
the US, Canada, and the UK. An international keynote speaker, author, and coach, 
Katherine is best known as the creator of The Lioness Principle™, a unique lead-
ership communication tool, and as the CEO/founder of LionSpeak, a company 
which helps professionals communicate with greater clarity and inspiration in a 
powerful, non-scripted, and authentic way.

Using non-traditional methods to help professionals bust through barriers and 
achieve phenomenal results is something Katherine loves to do! Through this 
work, she has become a mentor to other consultants, trainers, speakers, corpo-
rate executives and managers. In response to that demand, Katherine created 
her Transformational Training and Inspirational Speaker’s Workshops as well as 
her Lion Camp Leadership Experiences which are annual sell-outs in San Diego, 
California and are considered the premier team retreats for progressive corporate 
and healthcare teams. Recent corporate clients include Henry Schein, LuLaRoe 
Fashion, Berecz and Associates Law Firm, Patterson Dental, Seattle Study Clubs, 
Care Credit, Sirona Cerec and Philips Oral Healthcare.

Katherine is a SCN Spotlight-On-Speaking champion, National Speaker’s 
Association member, Speaking Consulting Network board member, past-pres-
ident of the Academy of Dental Management Consultants and recipient of 
the Linda Miles Spirit Award. 

 aDvisors to thE BoarD

www.LionSpeak.net
Info@LionSpeak.net
Katherine@LionSpeak.net

www.AskLindaMiles.com  
www.oralcancercause.org
www.UltimateTeamMastery.com 
lindamiles@cox.net
757-619 1026
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Bonnie Hixson, Founder & Publisher 
of The Progressive Dentist Magazine. 
Bonnie is dedicated to helping strong 
clinicians and dental professionals 
build successful businesses where 
the best dental care can be delivered. 
As the founder and publisher of The 
Progressive Dentist magazine, facili-

tator of the ProDentist MasterMind Network and the new 
ProPractice online learning center, she works closely 
with many of the most knowledgeable and respect-
ed dental and business experts to bring their messages 
to dental practices throughout the US and Canada. She 
thrives on helping dental teams to define their purpose, 
enhance the overall patient experience, improve practice 
profitability and live a life they love.  TheProDentist.com    
Bonnie@TheProDentist.com

Dr. Tanya Brown is dentistry’s expert 
on Case Acceptance.  She understands 
how each team member is a vital con-
tributor to the success of the practice. 
For over 25 years she has worked in 
every area of a dental practice from 
chair-side dental assistant, to prac-
tice administrator, to owner dentist. 
In addition, she is also a member of 

the Academy of Professional Speakers and the Speaking 
Consulting Network. Dr. Brown will help you elevate YOUR 
practice by making dentistry Practical, Profitable, and Fun!  
Tanya can be reached at Tanya@TanyaBrownDMD.com 
or 757-285-2833.  Her Speaking & Consulting website is  
www.TanyaBrownDMD.com

Kristine A. Berry is a recognized indus-
try leader with over 30 years of proven 
results as a clinician, sales consul-
tant and educational Manager for a 
global Fortune 500 company.  She has 
coached and taught 1000’s of den-
tists and teams in leadership, teaming, 
systems and marketing She reached 
over 60,000 readers monthly as the 

RDH eVillage Editorial Director, a position she held from 
2004-2016.  Kristine is the author of Demystifying Smiles: 
Strategies for the Dental Team, authored a chapter in the 
textbook, Mosby’s Dental Hygiene: Concepts, Cases, and 
Competencies, 2nd Edition as well as 100’s of articles, CE 
programs, and blogs.

Kristine can be reached at Kristine.berry@dentalonepart-
ners.com or 603.765.6633.

Shannon Pace Brinker, CDA National 
and International Speaker and pub-
lished author. She is the owner of 
Contemporary Product Solutions and 
The Academy of Chairside Assisting. 
She has her own publication that part-
ners with Schein Dental for the Dental 
Assistant called Side by Side and 

has a column in DPR that evaluates products and ma-
terials from the total team perspective.   She is an active 
member of the AACD was the first auxiliary to ever sit of 
the American Academy of Cosmetic Dentistry Board of 
Directors, Selected Dentistry Today’s Top 100 Clinicians, 
DPR 25 most influential women in dentistry, awarded the 
Rising Star Evy Award and Dr. Bicuspids Dental Educator 
of the Year.         www.contemporaryproductsolutions.com

Lois Banta is CEO, President and 
Founder of Banta Consulting, Inc., a 
company that specializes in all aspects 
of dental practice management. Lois 
has over 37 years of dental experience 
and consults and speaks nationally 
and internationally. She is the owner 
and CEO of The Speaking Consulting 

Network, and a member of The Academy of Dental 
Management Consultants (ADMC). The American Dental 
Assistants Association (ADAA), The Academy of Dental 
Office Managers (AADOM) and The American Academy 
of Dental Practice Administration (AADPA). To contact 
Lois and inquire about Banta Consulting or The Speaking 
Consulting Network:Email: lois@bantaconsulting.com 
or check out her website: www.bantaconsulting.com and 
www.speakingconsultingnetwork.com

Janice Hurley is consid-
ered “Dentistry’s Image Expert”. 
Passionate about doing what ever 
it takes to have patients see their 
dentist and team in the best light. She 
coaches and presents on the visual, 
verbal and body language impact we 
have in our control. She does a 30 
point Image Assessment on site that 

helps offices generate higher revenue daily and attract 
patients that refer and accept treatment. She is our very 
own What Not To Wear “go to” for optimal impact in our 
personal and professional lives. www.janicehurley.com  
email: Jhurley@JaniceHurley.com

DEW BoarD
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Tonya Lanthier is the founder and 
CEO of DentalPost, the premier 
online and mobile dental job board 
and community. The dental tooth 
duchess entrepreneur is passion-
ate about helping dental profession-
als build teams that excel by using 
data to make smarter hires.  Tonya 

started DentalPost in 2005 as a  tool to make dental 
professionals’ lives easier, allowing them to deliver the 
best patient care possible. Since then, the company 
has grown into a networking community for more 
than 750,000 dental professionals and 38,000 dental 
offices. DentalPost has made the Inc. 5000 list of 
fastest growing private companies two years in a row. 
 www.dentalpost.net

Rita Zamora is the founder of an es-
tablished social media consulting 
firm that is recognized international-
ly. Since 2008 she and her team have 
specialized in social media marketing 
for dental professionals and corpo-
rate clients. They provide custom-
ized monthly social media marketing 

support services and training programs. Rita’s speak-
ing experience includes repeat invitations to some of 
the world’s most prestigious dental meetings in the U.K., 
Canada and U.S. Learn more at RitaZamora.com.

Carmen Leary - I grew up in Durham, 
North Carolina, which is only a couple 
of hours North of Charlotte. My 
dentist, Dr. Paula Coffey sparked my 
initial passion for dentistry. I grad-
uated Cum Laude from Spellman 
College with a BS in Biology and 
continued my education at UNC 

completing my Doctor of Dental Surgery. Upon grad-
uating from UNC Chapel Hill, I had the opportunity to 
serve at the Veterans Affairs Hospital in Baltimore, 
where I completed my general practice residency. This 
was a rewarding and life-changing experience for me. 
Charlotte has been our home since 2008 and we love it!  
“All women deserve a dignified and respectful workplace 
in which talent, hard work and loyalty are recognized, 
revered and rewarded.”
www.learyfamilydentistry.com

Anastasia Turchetta, an RDH of 28 
years, Anastasia began speaking pro-
fessionally in 2004. Her message 
engages & empowers audiences across 
the country to discover the route to 
success in both their personal & pro-
fessional lives. Video blogging since 
2009,  Anastasia is a leading authority 

on branding & social media. Her brand  America’s Dental 
Hygienist reaches over 250,000 consumers and dental pro-
fessionals. Anastasia’s YouTube channel is home to Coffee 
Chat with Anastasia & Anastasia’s Hump Day Happenings. 
She is recognized by Dental Products Report as one of the 
Top 25 Women in Dentistry. Anastasia’s motto & message 
is to: “Take what you learn & make a difference with it!”
www.AnastasiaTurchetta.com

Rachel Wall, RDH, BS - As founder 
of Inspired Hygiene, Rachel inspires 
dental teams to improve their hygiene 
services and systems while increasing 
profitability. Drawing from her 25 years 
of experience as a clinical hygienist and 
hygiene profitability coach, Rachel de-
livers to-the-point articles and speak-

ing programs. She has spoken for numerous organiza-
tions, including the Yankee Dental Congress, ADA and the 
Hinman. She received the 2012 Dental Excellence Award 
from DrBicuspid.com for “Most Effective Dental Hygienist 
Educator” and was named one of the Top 25 Women in 
Dentistry in 2013 by Dental Products Report magazine. 
www.inspiredhygiene.com

Suzanne Kump is a certified, licensed 
dental assistant who holds an MBA 
from the University of St. Thomas 
in St. Paul, MN. Suzanne began her 
career as a chairside dental assis-
tant, eventually moving into practice 
management, then to corporate mar-
keting for a major dental distributor. 

Her passion for dentistry was forged early on as she saw 
the connection between the practice of dentistry, the op-
erations that support it, and the dynamic changes that 
have occurred throughout her career. This is what mo-
tivates Suzanne, and constantly compels her to explore 
new ways to keep dentistry moving into the future. 
suzannekump@comcast.net

DEW BoarD
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Rachel Mele is a dental execu-
tive, speaker, and author.   She 
runs the dental and healthcare di-
visions for Vennli helping dental 
manufacturers drive strategic 
growth decisions. Rachel has lec-
tured to audiences across the 
globe for dental companies in-

cluding 3M, Align Technology, Dentsply Sirona, 
and Straumann. Rachel is a Distinguished 
Toastmaster, a member of the Speaking Consulting 
Network and the National Speakers Association.  
rachel.mele@vennli.com

Dr. Amisha Singh is a Denver native 
and loves living in beautiful Colorado. 
She was the founder of the first diver-
sity oriented national organization in 
her dental school and she currently 
serves the CU Department of Diversity 
and Inclusion as an alumni contributor. 
She is a member of the ADA, CDA, and 

MSCD and serves on the CDA New Dentist Committee. 
She also writes and speaks for IgniteDDS to inspire other 
dental professionals to be the best clinicians possible. She 
is a founder for Colorado’s first South Asian Chamber of 
Commerce. Her passion is encouraging entrepreneurial 
spirit, inspiring others and she wants to dedicate her life to 
helping make dentists be better, healthier, more empow-
ered people.  You can find her blog at http://singhsmiles.
weebly.com/

Erinne Kennedy DMD, brings to you 
real life experience in public health and 
education. She graduated from Nova 
Southeastern University’s College of 
Dental Medicine in 2015 and then at-
tended a one-year general practice res-
idency at the VA Hospital in Baltimore, 
MD. Erinne has a passion for giving 

back, and is currently working toward a dental public 
health specialty at Harvard University in Boston, MA. She 
is currently a blogger for IgniteDDS, an alumnus writer 
for ASDA, a contributing editor for Dental Product review, 
and on the Junior Editorial board for DeW.Life Magazine.  
erinnedkennedy@gmail.com 

Dr. Neha Garge, born in Tokyo and raised 
in Massachusetts, completed her under-
graduate degree in Biology and English 
from Tufts University and her Doctor of 
Dental Medicine degree from Boston 
University. She is a member of the 
American Dental Association, as well as 
her local dental societies. Dr. Garge has 

a keen eye for detail and enjoys practicing all areas of restor-
ative and cosmetic dentistry. In addition to practicing clinical 
dentistry, Dr. Garge enjoys teaching and is the author of The 
New Dentist’s Guide to Real World Dentistry. Her joy for teach-
ing and education translates into her patient care on a daily 
basis. After living and practicing in Boston and Los Angeles, 
Dr. Garge and her husband, Sameer, have since settled in 
Northern Virginia. In her spare time, she enjoys cooking and 
exploring new restaurants, dancing, DIY projects, and travel-
ing.  www.newdentistsguide.com 

Jennifer Chevalier is an America busi-
nesswoman, writer and entrepreneur.   
Jennifer serves as Chief Strategy 
Officer for Fortune Management, and 
is involved in all aspects of the com-
pany’s growth initiatives and program 
offerings to their clients.   Jennifer 
has dedicated her life to improv-

ing the business of dentistry and lives it transforms.   In 
addition to her work at Fortune Management, Jennifer 
is founder of Virtual Training Innovation, the first ever 
online training system for dental practices and is Co-
Author of the best-selling book, Hire to Inspire – What 
great leaders do to consistently achieve winning results.      
www.fortunemgmt.com

junior BoarD
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WHO, WEAR, WHEN
Blowing a Bubble For 
Those Who Can’t…..
OralCancerCause.org’s 
April Fund Raiser for Oral 
Cancer Patients

GLOBAL TEAM 
SOLUTIONS

Dr Amisha Singh and 
Dr Erinne Kennedy

North American 
Society of 
Periodontists
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Inaugural IH Masters 
Academy Workshop, 
Charlotte, NC

Rachel with Diana 
Friedman and Rachel 
Nelson from Henry Schein

Isn’t working with 
friends just the BEST?

Women of Dentistry 
Panel - Siroworld 2016

DentalPost 
Headquarters, 
Atlanta, GA

Nicole Phillips and 
Stephanie Eddy

Erinne Kennedy and  
Sue Kump

Siroworld 2016
Orlando, FL

Dr. Betty Orr, Dr. Lisa Holland, Dr. 
Nagarani Nagarajan and Mary Fisher-Day
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E By Janice Hurley

EVERY WOMAN DESERVES 
TO FEEL BEAUTIFUL

We just get so very busy. So 
very busy caught up in the 
success of our career and 

the building of our relationships that 
somewhere along the way we get lost. 
We lose the time it takes to take care 
of ourselves and to even know what 
styles, colors and shapes best flatter 
the woman we are today.

The women who seek out my ser-
vices usually fall into two distinct 
categories. The first group of women 
who chose to spend time with me 
and seek my advice on their image 
are professionals who are REALLY 
GOOD at something else. They ab-
solutely know how to set goals 
and make things happen. They are 
doctors, lawyers, judges, CEOs, bank 

presidents and successful dental 
consultants. They are women who 
know their self worth and they exude 
confidence… until they don’t. When 
they see themselves in a video, photo 
or mirror and the visual image before 
them does NOT match how they see 
themselves. Many times, they don’t 
know what to change.

The second group of women 
seek my services to help move their 
careers forward or to reclaim them-
selves from years long past when 
they had a stronger sense of self. 
They passionately want the world and 
the people they come into contact 
with to see them in a better light.

Dr Kristine Aadland fell into my 

first group. A highly successful en-
trepreneur, she loved the business 
side of dentistry and embraced the 
hours and effort it took to move her 
practice into the top percentile. What 
she didn’t have the same confidence 
in was how to portray this to her au-
dience so they would see her in the 
best light. Dr Aadland called me one 
day to discuss possibly present-
ing at her upcoming Women’s Only 
Conference, and when she looked at 
the before and after photos of women 
just like herself who wanted to be 
perceived as more successful and at-
tractive, she took the plunge.  

Here is her description of the expe-
rience and what motivated her to take 
action: 

Before After
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Style

“One day I was approached by a 
friend who said he thought we should 
put on a symposium for women in 
dentistry, but since he was not a 
woman, he needed my help to do this. 
I was all-in and couldn’t wait to gather 
all of these amazing women together 

to meet each other, inspire each other 
and support each other. To celebrate 
what it is truly like to be a woman in 
our profession today. I had just read 
Cheryl Sandberg’s book Lean In, and 
it felt like a call to action. I began to 
put together a program that was 
later named Impact, and we had our 
first meeting on Sept. 17, 2016. It 
was a wonderful success, but during 
the process in putting the program 

Today starts with hair with a stylist personally chosen for each client. The shape of one’s face determines the best hair cut and your coloring deter-
mines the most flattering color.

together I certainly learned a lot.

“The first thing I learned in planning 
a symposium was that there aren’t a 
lot of women dentists who are speak-
ers. I made this comment to one of my 
mentors, Sameer Puri, and he quickly 

answered, “You should help fill that 
gap and start speaking.” At first 
blush, I wasn’t so sure. What could I 
possibly speak about? Was I a good 
enough dentist to show my work on a 
big screen in front of others? Didn’t it 
feel like I would be bragging? Could I 
manage speaking and still have time 
with my family and growing prac-
tice? As all of these thoughts poured 
out of my mouth to Sam, he simply 

“This is why there aren’t many women 
dentists speaking, because they are all 
thinking the same things that you are.”

smiled and said, “This is why there 
aren’t many women dentists speak-
ing, because they are all thinking the 
same things that you are.” This was 
pretty eye-opening. I made the deci-
sion right there that if I was going to 
ask others to reach out and speak, 
then I should certainly try it myself, as 
well. I signed up for a course on pre-
sentations and speaking and started 
my journey down an unknown path.

“It turns out getting in front of a 
group and showcasing your work for 
others to critique is really hard to do! I 
tend to go to a lot of CE and have been 
spoiled to see some amazing speak-
ers who make it look so easy and 
natural, but it is not a natural task for 
me. It takes a lot of time, a lot of prac-
tice and most importantly, it takes 
confidence. This is where Janice 
Hurley came into the picture.

“After we finished our first annual 
Impact symposium, Debra Nash, our 
headline speaker (and one of those 
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Style

naturals), mentioned that Janice Hurley would be a great 
addition to the line up for next years speakers. She is a 
woman with a passion for instilling confidence in others, 
particularly for women in dentistry. Her background is 
dental consulting, but this also evolved into being an 
image consultant. I called her to gauge her interest in 
our symposium for 2017 and we instantly hit it off. As 
I asked her more in-depth questions of what she did 
exactly, I became more intrigued and decided I wanted 
to see this for myself. We set up a date, and I was off to 
San Diego to spend a day with Janice.

“The day flew by. We laughed so hard my cheeks hurt. 
We went through all of the steps of a makeover—hair, 
makeup, clothes… but that isn’t what struck me about 
the day, even though it was really fun. What really reso-
nated with me was through our discussions, Janice was 
able to plot out the path I wanted to take. Still, I needed 
someone to tell me it was OK for me to take it. It’s like 
she held my hand to the fork in the road and gave me an 
inspiring nudge to the path less traveled. She gave me 
confidence.

“I like to surround myself with people who inspire me. I 
am a goal setter and like to constantly push myself to the 
next level. It’s much easier to do this if you are constant-
ly around people who inspire you to be a better person 
in whatever way you need at that time. When I originally 
spoke to Janice on the phone, she asked if I believe that 

certain people are placed in your path at a certain time 
for a certain reason. I wholeheartedly agreed. Janice 
Hurley was put in front of me for a reason and is definite-
ly someone who inspires me. I am grateful for the oppor-
tunity to work with Janice, and I look forward to seeing 
her again at Impact 2017!

End of the day her husband Dr. Daniel E 
Watson is delighted to see her so happy.

Kristine was ecstatic that we had completed all needed shop-
ping in one day. “I can’t believe we got so much done”.
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Dental Practice Owners who work with a Practice Management 
Coach can retire at a younger age than those who go it alone.

The Dental Business
A Blueprint for Success: Tools, Resources and Solutions for 

Dental Practice Owners and Managers

Join Mary Fisher-Day, founder and CEO of 
The Dental Business Academy for Success, 
as she guides you through the essentials 
of Dental Business Management. 

Her new book provides tools, resources, 
and solutions for every stage of your practice 
and career alike. By implementing the 
systems provided, you will achieve results 

that normally take years, in a short period 
of time. You too can have a patient base that 
happily refers others and enjoy worry-free 
time away from the o�  ce.

Visit TheDentalBusiness.com to purchase 
your copy and learn more about The Dental 
Business Coaching & Consulting services and 
the Dental Business Academy for Success.

“There is not a school in the country that 
shouldn’t make this mandatory reading! 

Your book is truly a must, step-by-step, 
don’t leave anything out or up to the 
imagination, informative and important 
guide!” 

– Dr. Betty Orr

New!

TheDentalBusiness.com facebook.com/TheDentalBusiness twitter.com/TheDentalBiz
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“This world will truly light up 
when we are all using our 
greatest talents in everything 
we do!” — Leanne Burnett

How many times in life have you embarked on an 
odyssey of self-improvement and endeavored to 
work on your weaknesses? For instance, maybe 

you’ve never been good at meeting people, so you decide 
to go to a gathering every weekend and force yourself to 
meet new people. Or perhaps you actually HATE to cook, 
but you decide to cook at least five meals a week from 
the latest Rachel Ray cookbook. Although it’s often in-
teresting to challenge yourself, Strengths Theory sug-
gests that it is better that you find out what your true 
talents are and focus your energies in THAT direction! 
The benefits you will reap by spending time and effort 
where you already have natural ability will eclipse any-
thing you might gain by focusing your energies to fix 
what is lacking. Perhaps your greatest gifts include 
your ability to arrange a great gathering, to lift people up 
who are hurting or to get people to follow your capable 
lead. If you give these talents the green light, then add 
some training and skill built around them, it is like adding 
rocket fuel—they take off!

it starts With thE strEngthsfinDEr 

In 1998, a man named Donald O. Clifton, Ph.D., along 
with a team of scientists at Gallup, created the online 
StrengthsFinder assessment. The team interviewed over 
two million people in its creation. The StrengthsFinder 

STRENGTHS  
SAVVY

assessment identifies each individual’s patterns of be-
havior. When you take it online, the result you receive is 
a list, in order, of your top-five talents. The goal of the as-
sessment is to help people discover what is RIGHT about 
them, to connect with their natural abilities and to under-
stand why and how we respond and behave in the ways 
we do.

Your naturally-occurring patterns of behavior are unique 
and different from that of anyone else. Once you truly un-
derstand these patterns, it becomes easier to determine 
where to place yourself among your friendships, in your 
family, in your profession and in the world. It helps you to 
understand yourself on a different level, and determine 
how to make the greatest positive impact and improve 
your effectiveness. It’s the embodiment of that wonderful 
phrase: “You be YOU!”

valEriE anD lEannE’s strEngths journEy 

Leanne and Valerie met through their church commu-
nity, where their parish was encouraging members to 

By Leanne Burnett and Valerie Menzel

Dr. Harold Sturner, Dr. Hema Thekdi, Renee Evren, Kelly Bramhall, Donna 
Lacek, Janine Cooper, Brittany Gosnell, Chelsey Detwiler, Anne Duffy, 
Amanda Sturner.
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participate in the Living Your Strengths program based on 
the same StrengthsFinder assessment used in the busi-
ness world. Both women connected so deeply with the 
concept of living your strengths, that for each of them, it 
was life changing.

valEriE’s story 

I’ve always been fascinated by psychology and self-help 
books and love sharing what I learn with others; so the 
StrengthsFinder was right up my alley. When I found out 
what my top-five talents were, it was so validating. My im-
mediate reaction was, “Yup! That’s me. It’s who I’ve always 
been ever since I was a child.” Suddenly it made sense why 
I’m constantly working to improve myself and do my best 
(that’s my Maximizer talent); why I immediately under-
stand how people feel (that’s my Empathy talent); why I’m 
always the peacemaker and don’t like conflict (that’s my 
Harmony talent); why I’ve always been someone people 
turn to when they need help with their problems (that’s 
my Developer talent); and why I feel the need to constantly 
be productive and check off accomplishments on endless 
to-do lists (that’s my Achiever talent). It all clicked into 
place and explained why I do the things I do and how those 
innate behaviors had helped me to be successful in my 
life. Taking it a step further, it suddenly made sense why 
the people I knew behaved the way they did. This had a 
profound impact on my relationships because I now had a 
way to verbalize what I had been experiencing. It opened 
up a whole new world for me and made me understand ev-
eryone around me even better. 

One huge epiphany for me was learning my teenage 
son’s top-five talents. I had him take the StrengthsFinder 
assessment at age 17 because I felt it was a phenomenal 
gift to have that kind of self-awareness going into college. 
If we all knew our talents early on, we’d be better equipped 
to make the best decisions about what college to attend, 
what major to pursue, what jobs to accept, etc. My son’s 
results shocked me. He had Adaptability as his No. 1 
talent, which explained why he was very spontaneous, did 
everything at the last minute and lived life by the seat of his 
pants. This was also why he drove me crazy at times and 
why we often butted heads. I’m a Type-A planner who’s 
super organized. He’s someone who needs the pressure 
of being down to the wire to get motivated. Having this 
insight totally changed my approach in my interactions 
with him. I saw that he was wired completely differently 
than I was. I also realized that we were both going to get 
to point B, but we were going to get there in very different 
ways. It made me appreciate and respect his process and 
stop trying to force him to do things my way. 

We all assume that everyone else perceives things and 
thinks the way we do, but through Strengths Theory I’ve 

learned that’s not the case. When you understand how 
strengths operate, you communicate and get along better 
with others and you have more compassion and under-
standing. That’s why I became a strengths coach; it fit 
perfectly with my strengths, and I felt passionate about 
sharing this knowledge with others. If everyone is operat-
ing at their highest potential and allowing their co-work-
ers, friends and family members to do the same, the world 
will be a better place. People will be happier, more fulfilled, 
more productive and more successful. Any type of group 
will be more effective and efficient. Helping people be 
their best has been my life long goal. I just didn’t know it 
until I took the StrengthsFinder. It’s the role I’ve played in 
every relationship I’ve ever had, as a daughter, sister, wife, 
mother, friend and employee. The concept of strengths – 
embracing what you’re great at and soaring with it—truly 
inspires me and lifts me up. 

lEannE’s story

I was encouraged to attend a Strengths seminar at my 
church by someone who asked me when the last time it 
was that I focused only on me. My answer was, “Never!” 
As the mother of four young daughters, there wasn’t much 
“me time” in my life. That was the hook that drew me in. As 
I attended the seminar and learned about my top talents, 
I didn’t connect with them right away. Then the more time 
I spent exploring what they truly mean and how they in-
teract, the more I grew in understanding and the more 
profound the concept of Strengths Theory seemed to 
me. Suddenly, I found myself more tolerant of family and 
friends. Even when I didn’t know someone’s top talents, 
I started to notice the ways they approached problems, 
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difficulties and life in general. When it was different from 
my own, which was often, I no longer questioned or found 
fault with it. Then and now, I appreciate and celebrate 
these differences. Ironically, those differences are the 
very thing that make us the same! Each of us is unique-
ly made. Inspired to share this with others, I became a 
facilitator of small groups. Although I was working in 
human resources at the time, I also engaged in training to 
become a strengths coach because I felt pulled to further 
share this knowledge and experience with others. 

Knowing my top talents also made sense of other 
events in my life. I started my career in financial litiga-
tion consulting out of college, and it didn’t feel like it was 
working for me. Even though the position I accepted was 
one of the most interesting things I could find to do with 
an accounting degree, I still felt like I couldn’t get excited 
about doing the nuts and bolts of the work on the cases 
like my colleagues did. It just didn’t inspire me. However, I 
started to be asked to entertain recruiting candidates over 
lunch when the candidates were interviewing. WOW, what 
a difference! I really looked forward to those interactions, 
and not only because I got to eat at some wonderfully 
fancy restaurants in Chicago—although that was a great 
bonus—it was meeting the people that really inspired me. 
This gave me that wonderful feeling like a shot of adren-
aline every time. Now this all makes perfect sense. One 
of my top-five talents is WOO. It’s the only talent theme 
of the StrengthsFinder that is an acronym, and it stands 
for “Winning Others Over.” WOOs LOVE to meet people. In 
fact, we can barely stand it when we don’t. So, sitting in 

my office crunching numbers did not inspire. Meeting and 
interacting with people did. Strengths Theory is based in 
neuroscience, and we now know that our brains light up 
when we are operating in an area of strength. It gives us 
energy, rather than drains our energy. It was an amazing 
epiphany to look back and fully understand what was at 
work with that position. I moved into human resources for 
that company, and loved it. I like to say I was “magneti-
cally drawn” into HR. Strengths Theory helped illuminate 
the light bulb to show me the “why” of this positive career 
shift.

my toP talEnts arE: 

Maximizer—Those of us who are great at taking things that 
are good and bringing them to excellent. This might explain 
why I was drawn to coaching. Strategic— We see patterns 
clearly, and are good at plotting efficient paths to a goal.  
Positivity—We love to find the humor in situations, and if 
the glass is at the halfway mark…we fill it up! Ideation—
We are full of creative ideas, and love innovation. 
WOO—People people and more people! 

Knowing these helped me to see and self-direct to sit-
uations where I could bring value and effectiveness. I am 
now working as an executive and life coach, and along 
with Valerie we are starting a business called Strengths 
Savvy which brings Strengths Theory to teams, women 
and new graduates, among others. 

strEngths savvy mEEts thE DEntal 
WorlD 

We were invited to conduct a Strengths Savvy seminar 
at the Sturner Dentistry dental office in late January, by 
Renee, Dr. Sturner’s Office Manager. She had taken the 
StrengthsFinder and attended a seminar a few years 
earlier and felt that their office could use a boost in ap-
preciation for themselves and for each other. It was 
great timing, as the practice was growing and new staff 
members were being added. She felt this would be a good 
way to discover each one’s greatest talents and what they 
could bring to the party. When you combine the talents 
of a group the result is greater than the sum of its parts. 
She knew with an understanding of each other’s talents 
the staff would be able to work together consistently as 
a team to deliver an enhanced result to the patients and 
build confidence both individually and together. 

It was interesting to see the distribution of talents 
among the staff and to witness their interactions. You 
could see each team member’s eyes light up when they 
talked about their results from taking the 30-minute 
StrengthsFinder assessment online. For many, it was ex-
tremely affirming to see that they were naturally good at 
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learned to look to partner with others who have compli-
mentary talents and whom to seek to fill gaps in abilities 
when necessary. They commented that it was eye-opening 
to see how their talents affected their team dynamic and 
how focusing on and maximizing those talents can lead to 
a deeper understanding, greater positive interdependence 
and ultimately an even happier and more successful prac-
tice. We thoroughly enjoyed the opportunity to work and 
play with Sturner Dentistry. They are a Maximizer’s dream! 

For more information contact: Strengths Savvy - 
www.strengthssavvy.com   •   704-845-2000

certain things. No wonder they were in dentistry! It was 
also fascinating to observe how freely and openly the 
team interacted, as well as to observe the various ways 
they approached some of the exercises and activities we 
employed to help them understand Strengths Theory. 
We saw how their talents were already at work in Sturner 
Dentristry. They were on their way to making a great prac-
tice truly exceptional. 

The 34 StrengthsFinder Talent Themes are broken down 
into four categories or “domains.” The vast majority of 
the top-five talents of the Sturner Dentistry participants 
fell in the Executing and Relationship Building domains. 
Talents from the Influencing domain were next, and there 
were less than a handful of talents from the Strategic 
Thinking domain. We noted that this worked well in this 
busy office, as it was most important to have the patients 
feel welcomed and comfortable while completing their 
treatment plans. The vision for the group is provided by Dr. 
Sturner, thus the fact that the group has fewer talents in 
the Strategic Thinking domain is not a problem. This group 
does very well with a single visionary!

Dr. Sturner’s top five are: Achiever, Adaptability, Strategic, 
Self-Assurance and Includer. He was the only person with 
talents in all four domains. Although this is not necessary 
for success, it is a wonderful thing to have a practice with 
a strong, confident, visionary, goal-oriented leader, who 
can drive forward, yet still be in the moment and involve the 
entire team in patient care  . If you are the leader in your 
office, regardless of your top talents, coaching is an ex-
cellent way to determine how to find employees with com-
plimentary talents to round out your team. The next step 
for Dr. Sturner and the team is to have some one-on-one 
coaching to complete the journey.  We believe in the power 
of having a coach!

The team-building activities had everyone sharing and 
laughing—sometimes up on chairs and engaging in friend-
ly competition and ultimately supporting each other. The 
team learned the concepts of the talent categories, and 

EXECUTING INFLUENCING RELATIONSHIP 
BUILDING

STRATEGIC THINKING

• Achiever
• Arranger
• Belief
• Consistency
• Deliberative
• Discipline
• Focus
• Responsibility
• Restorative

• Activator
• Command
• Command
• Maximizer
• Self-Assurance
• Significance
• Woo

• Adaptability
• Developer
• Commitedness
• Empathy
• Harmony
• Includer
• Individualization
• Positivity
• Relator

• Context
• Futurist
• Ideation
• Input
• Intellection
• Learner
• Strategic
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By Janet Hagerman

BLOOM WHERE  
YOU GROW

We arrive to this world a seed of extraordinary 
potential. And like other seeds in nature, we are 
packed with potential. How we use our potential 

determines our direction of greatness. Nature provides 
us with powerful lessons for our own unfolding, growth, 
personal development - our ultimate blooming. Perfect 
in its diversity and yet remarkably harmonious, nature is 
the ultimate teacher. 

The architect Frank Lloyd Wright said it beautifully. 
“Study nature, love nature, stay close to nature. It will 
never fail you.” Here then are five lessons from nature 
that will have you blooming your best. 

Be BolD & Begin

naturE 

Being bold is nature’s way. Nature does not wait for 
the right moment to be bold, nor does it procrastinate 
its boldness. With pinpoint accuracy and, simultane-
ously, random unpredictability, nature’s boldness gets 
our attention. Thunder that cracks after the lighten-
ing, the volcano that both destroys and re-creates land, 
boldly proclaim that nature will prevail and begin anew. 
Consider the boldness of a wave, created from its mother 
ocean, to become its own independent entity, to pound 
the rocky shore, to lap a sandy beach, dumping nature’s 
bounty for the delight and discovery of curious sea 
shell collectors, to provide the perfect ride for a patient 
surfer, and then return to its ocean’s embrace. The very 
food chain itself boldly sustains kingdoms of plants and 
animals. And if you’ve ever been stung by an insect, you 
know that even nature’s tiniest representatives can be 
bold! 

Being bold gets your attention. It creates action, and 
gets things going. 

lifE lEsson

Your ideas are counting on you! Be bold and begin. 
How often do we miss opportunities to create, provide, 
or serve? How often do our ideas lay idle, waiting for that 
perfect moment (which never comes) when everything is 
just right? This is perfection paralysis. Don’t wait for per-
fection. Share your greatness with the world. Start now. 

Throughout history many people have attributed their 
creative success, their creative “work”, to a muse, a higher 
power that channels through them. Michelangelo said 
that he did not create his sculptures, he simply chipped 
away to reveal what was already in the rock. Similarly 
many writers acknowledge that their work comes to them 
from a higher source. But this source is not available 
if the work has not started, if it remains just an idea. Sir 
Frances Bacon advised us to, “Begin doing what you want 
to do now. We are not living in eternity.  We have only this 
moment, sparkling like a star in our hand, melting like a 
snowflake.”   

Put your best ideas, your finest plans, and your most 
creative dreams out there. Committing to your plan iden-
tifies your seed of potential and begins the process to 
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Plan your Bloom & Bloom Your Plan...

Begin 
Leverage 
Others 
Obstacles 
Mentor
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transform that seed of an idea, into a growing process. 
But it can’t grow till it gets planted, started.  “Boldness has 
genius, power, and magic in it.” (Goethe) Begin it now.

Do not wait. Do not suffer perfection paralysis. Share 
your greatness with the world now. Your ideas are count-
ing on you.  Be bold. Begin.

leverage

naturE

Metaphorically speaking, leverage is the ability to 
pull power from an already existing concept and build 
upon that to increase momentum in a different direction. 
Leveraging creates a new purpose for a past concept. 
Nature’s best examples of leverage abound. 

Trees recycle air by converting the carbon dioxide 
(useless to humans) to oxygen which we humans need.  
Bugs and worms recycle decaying matter within soil to 
produce healthy fertile dirt for the propagation of yet more 
organic growth. Recycling is nature’s leverage at its best. 

Nature leverages its elements to further its production 
and proliferation, and ultimately its abundance. 

lifE lEssons

Just as nature efficiently recycles its natural resourc-
es, we can recycle and re-purpose our past experiences 
and achievements to support new accomplishments. 
Leveraging is re-directing and re-purposing our thinking, 
behavior and accomplishments of ourselves and others, 

to create something new. How can you re-design, re-pur-
pose, re-shape something you have already done and 
re-cycle it for further purpose? 

Most “new” ideas actually come from a new perspective 
or approach to something that already exists. Biomimicry, 
an excellent example of this, is the new science that 
studies nature’s models and then mimics these designs 
to solve human problems. Think solar panels based on 
leaf photosynthesis. Velcro was invented by observing the 
attachment structures, the hooks, of sticky burs. Nature 
continues to provide us with ideas and lessons to learn 
from and improve our lives. Leveraging and re-cycling 
ideas and concepts for further purpose is a powerful way 
to learn from nature.

Recycle your ideas. Re-purpose your thoughts and 
achievements.

otHers

naturE

In nature, we frequently observe animals and organisms 
working with others to enhance their power and prolifera-
tion. A pod of dolphins is more effective at catching dinner 
than an individual dolphin. A herd of antelopes can fend off 
predators better than a loner. And there is the ubiquitous 
flock of geese who are the symbol of teamwork, revolving 
their positions of leadership, enabling them to fly longer 
distances and to increase their overall success, as one 
goose could never do alone. And it’s not just big animals 
that benefit from others. Observe ant colonies which ac-
complish remarkable feats not possible individually. 

It seems that within the diversity of nature, the best 
results comes from working, playing, and interacting with 
others. 

lifE lEsson

Successful people are quick to praise relationships with 
others that helped them.  As in nature, surrounding your-
self with a supportive team can support your goals and 
offer guidance from different perspectives. 

Seek others that inspire you, and that prompt you to 
think differently. (Studies have shown that people tend to 
be like the 5 people that they spend the most time with.) 
Stay connected to, and nurture relationships with, people 
that inspire you every time you speak with them. 

Who do you know that would love to support you and 
your ideas, projects, creations? Who can or will share your 



Dental Entrepreneur Woman22

living your StrengthS

vision? Also, helping others with their dreams has a way of 
coming back around to support you. Open your mind and 
heart to the mutual support of others helping you and you 
helping others. 

overcome oBstacles

naturE

Nature is adept at turning adversity into opportunity. 
A thunderstorms produces a rainbow. Flooding leaves 
behind the silt that creates a fertile planting medium. 
Animals are obstinately tenacious in their quest for food, 
no matter how many times they fail. How many of us have 
seen a plant, flower, weed or a tree (!) growing out of solid 
rock?! Nature’s ability to overcome obstacles is abundant 
and remarkable. And our ability as humans is as well. 

lifE lEsson

Much has been written about overcoming obstacles 
and for good reason. Obstacles keep getting in our way, 
obstructing our path, interfering with our plan and our 
purpose – or do they?   While obstacles do indeed “get in 
our way” do they de-rail or re-rail our plans? 

The successful people we admire in life failed forward 
continually. Indeed their stories conclude that their fail-
ures were the building blocks of their success. Walt Disney 
was turned down 302  times before someone shared his 
vision for Disney World.  Thomas Edison failed over 10,000 
(!) times in order to invent the light bulb.  Oprah Winfrey 
suffered a terrible childhood and was once fired by a pro-
ducer who proclaimed her “unfit for television.”

Stumbling blocks and obstacles are going to happen. 
It’s not a matter of IF but WHEN. Get over it. Learn from 
it. Turn obstacles into opportunities for growth. Go for it! 
Next…

mentor magic

naturE

The meaning of a mentor is that of a “wise advisor”. And 
while we tend to think of an advisor as a person, nature 
itself (all right Mother Nature) is our ultimate mentor. 
Nature is as grand as the ever expanding universe, as pre-
dictable as the seasons and as random as the weather. 
Learning from our mentor nature will help us to bloom to 
our potential.

lifE lEsson

Mentor others. You have unique skills that can 
help others. Share your wisdom. Mentoring others 
is like flinging wildflower seeds across a meadow. 
You never know the extent of your influence – where 
those wild flowers will end up, or when they’ll re-seed 
and re-appear. Mentoring is your giving back, and 
successful people love to give back. Mentoring can 
be formal and structured or very casual and random. 
Either way, characteristics of the mentor-mentee 
relationship typically are passion, enthusiasm and 
positivity. 

Mentoring is a magical thing. Like nature itself, it 
can be both predictable and random.  It’s like culti-
vating a garden from seedlings and nurturing the 
growth to the point where the plants gain a mo-
mentum of their own, flush with flowers or ripe of 
harvest – where you just stand back in awe of na-
ture’s bounty. Mentoring others is a gift with similar 
rewards for both the mentor and mentee. 

Daffodils are one of the first harbingers of the 
spring season, popping up their bright, beautiful, 
perky yellow blooms. Once the bulbs are originally 
planted, daffodils also naturalize, meaning that they 
naturally multiply and grow underground, expanding 
their territory, and delighting us each year with more 
and more blooming flower heads. Similarly, once you 
start sharing your mentoring, it takes on a life of its 
own to enrich, enlighten and empower many others. 
Like the daffodils, or nature itself, your mentorship 
is meant to be shared. And as you are mentored, so 
shall you mentor others. As you bloom, so will others 
bloom.

Janet Hagerman RDH BS is an international 
speaker, author, and performance coach serving 
both solo practices and DSOs. Email Janet 
at janet@janethagerman.com or review her website:    
www.janethagerman.com
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What is thE BEst Part of my joB? 

I loved all aspects of being a speaker and consultant for 36 
years and the VERY best part was making lifelong friends 
of the many people I met who were either dental speaking 
and consulting colleagues, meeting planners, clients and 
their teams. Our work is all about relationships. My life is 
so enriched by the tens of thousands I’ve met. 

Who Was thE most influEntial Woman in my lifE? 

I’ve met many powerful women in my life who have in-
fluenced me such as my teachers, family members and 
friends. I’d have to say of ALL of them it was my Mom. Her 
four children were her pride and joy. She always said, “You 
can be anything you want to be if you are willing to work 
hard, be kind to others and realize you get what you give.” 
She also said when I tried out for various things in school 
like majorette, “You can’t always win, but be happy for the 
one that does”. She taught me that losing is still winning 
as you tried!

hoW Do i mEasurE my succEss? 

I measured my success by my client practices’ success. 
Over the years I had the privilege of personally consulting 
more than 1000 practices. When they reached their lofty 
goals, my business grew exponentially by referrals. 

What oBstaclEs DiD i ovErcomE in my lifE? 

I grew up in a very poor part of the Appalachian Mountains 
of West Virginia. Being the third of four children, I knew 
there was no money for college. I watched my parents 
sacrifice to educate us through high school. We had family 
and community love and our basic needs were met so 
we did not know we were poor! I married my high school 
sweetheart at age (18), and traveled with his Air force 
career for 21 years. With no internet, no social media...
only print ads and seminar exposure I built an INC 500 
company with the help of my wonderful small team our 
7th year in business (1987). 

What aDvicE DiD i havE for thE nEW PErson in my 
officE? 

I look at new coworkers in any office as onsite consul-
tants.....They see things with fresh eyes their first few days 
or weeks on the job. I would tell them to jot down anything 
they see us do or hear us say that they feel (based on 
their experience) that we could do or say better. We will 
have them bring up those ideas at our next monthly team 
meeting. This is the best way to encourage fresh new 
ideas. While we may not incorporate all their ideas, they 
know we are an interactive and open group and welcome 
their ideas as well as them to our office. 

What Do DEW lEaDErs Do? 

DeW encourages others to become the best that they can 
become...Knowing that when our mentees succeed, we do 
as well. 

What famous PErson WoulD i likE to invitE to 
lunch anD What WoulD i ask thEm?

I’d love to meet Celine Dion. She lost two very special 
loved ones this past year to head and neck cancer. I would 
give her my sincere condolences then ask her if she would 
honor her husband, brother and all oral cancer patients 
by singing the Oral Cancer Cause theme song at the close 
of each of her performances. Our dear dental friend, Lori 
Streeter wrote and sings this song on the OCC website. 

What is thE BEst gift you EvEr rEcEivED?

Personally: My husband Don, our two children and 3 
beautiful granddaughters. Professionally: The Hinman 
Distinguished Service Award in 2005. 

What is somEthing aBout mE that onE WoulD 
nEvEr guEss?

 In high school I twirled a mean fire baton at ballgames.
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What is thE BEst Part of your joB?

Lightbulb moments on the faces of my clients, workshop 
participants, and speech attendees. There’s no better 
feeling in the world for me than knowing someone has 
had an internal shift of perspective that will improve the 
quality of their life forever. 

Who has BEEn thE most influEntial Woman 
in your lifE?

I’ve had many but in terms of who I am at my core, I’d 
have to say my mother. She gave me my love of travel, art, 
diverse cultures, traditions, music, literature, nature, and 
entertaining as well as a sense of adventure and curiosity. 
However, in terms of true empowerment, it would have to 
be my friend, Mary Fox, who coached me through some 
tough times and showed me how to look my fear in the eye 
and make a life of my own choosing. 

hoW Do you mEasurE your succEss?

I measure success by the amount of independence and 
freedom I create for myself and for others including my 

family, clients, and employees. Also I believe the degree of 
peacefulness, love, and excitement I feel when I wake up in 
the mornings and go to bed at night are pretty good mea-
sures of how successful a life I’m actually living. 

What oBstaclEs havE you ovErcomE in your 
carEEr?

They were all of my own making. Thinking others were 
somehow smarter, more talented, or had things all figured 
out would top my list… 

What Do you Do to turn arounD a BaD Day?

I put on my headphones, plug into my “Flow” playlist, and 
head out for a brisk walk in the canyon behind my home. 
It resets my internal counter, shifts my perspective, and 
reminds me that I’ve got it so good even when it feels bad. 
A cold beer and slice of good cheese works pretty well too. 

What “DEW” lEaDErs Do?

They take responsibility for their outcomes, good or bad. 
They create clarity for their people and inspiration every 
time they speak. They’re innovative, curious, transparent, 
and humble. They walk their talk and they “leave the camp-
ground better than they found it.”

What is your favoritE inDoor/outDoor 
activity?

Indoor: A long, hot bath with a good book or cooking with 
my husband with the music cranked up. 

Outdoors: Hiking in the mountains or discovering a new, in-
teresting spot in the world. 

What is first on your DEntal BuckEt list? 

To help people in all positions realize the immense opportu-
nity that is available right now in our industry.

What DoEs BalancE look likE?

Organized, prioritized, and meaningful work; asking for (and 
allowing) help at home and in business; time for daily exer-
cise and spiritual connection; time with my husband; and 
regular connection with my friends and family to explore life 
together and fill my bucket with laughter and love.

thEy arE Playing your thEmE song as you Walk on 
stagE. namE that tunE!

I think “Roar” by Katy Perry might be a good theme song for 
me! 
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What is thE BEst Part of your joB?

Best part of my job is meeting, communicating and build-
ing professional relationships with amazing dental profes-
sionals and colleagues.

Who has BEEn thE most influEntial Woman 
in your lifE?

The MOST influential woman in my life has been Linda 
Miles. She was my first mentor and showed me just how 
amazing this profession is. She set the bar high and 
created an example of how to be a premier woman profes-
sional in this industry. For that…I am eternally grateful. 

hoW Do you mEasurE your succEss?

I measure my success in many ways: 
•  In the statistics, increase in professional business over 

the past 20+ years.
•  In the happiness I feel still today to get to have a profes-

sion that feels so fulfilling and rewarding creating a “get 
to go to work” environment.

•  In the many ways clients and meeting planners continue 
to reach out to me for my expertise and knowledge.

What oBstaclEs havE you ovErcomE in your 
carEEr?

I experienced delay from my local area in gaining respect 
for my knowledge and expertise. It was difficult to be rec-
ognized as an expert in my home state. 20 years later, that 
has all changed. The old saying holds true…you are never 
famous in your own back yard.

I don’t have DDS behind my name so that has been some-
what challenging in being paid a proper fee for my knowl-
edge. I have had to work a little more diligently to get paid 
what I am worth.

What oBstaclEs havE you ovErcomE in your 
lifE? 

I grew up very poor and spent my childhood without much 
parental guidance and positive love…that was a huge ob-
stacle to overcome and created a dedication on my part to 
always remain positive, happy and nurturing.

When I founded Banta Consulting, my husband and I 
bought a new home that same year and the bank would 
not count my income as my business was considered 
“too new”…even though my production was more than my 
husband. I also think being a woman business owner had 
a little to do with that struggle.

I have been very fortunate most of my business life to 
have clients who wanted to make improvements and who 
truly listened to my advice. However, there have been a 
few that have tested my patience…as is true in any busi-
ness relationship.

What Do you Do to turn arounD a BaD Day?

I call a friend…I take a deep breath…I realize when I can do 
something about it and when I cannot…I concentrate on 
what is working well and stay that course…Sometimes I 
just take a break and watch a good movie, go for a walk

What is your guilty PlEasurE?

Duh…CHOCOLATE…really really good chocolate.

What aDvicE Do you havE for thE nEW 
PErson in your officE?

• Don’t take everything SO seriously 
•  Seek out other like minded professionals to collaborate 

with and talk things over with.
•  Remember that “Rome wasn’t built in a day” so take 

your time with important decisions.
• Recognize when it is time to let go of baggage
• Be the example you want others to see.
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What is thE BEst Part of your joB?  

The best part of my job is the ability to promote the dental 
assistant community profession and aspire to elevate 
their skills and develop their ultimate value to their em-
ployer and their patient.

Who has BEEn thE most influEntial Woman 
in your lifE? 

Joan Forrest. She is the epitome of education excellence 
and ethics. She has instilled in me the core values of 
who I want to be and where education should be for the 
individual.

hoW Do you mEasurE your succEss? 

Success to me is how you see yourself and how you are 
perceived by others. It is when a team member leaves a 
class feeling that they can do anything and be the very 
best dental assistant then can.

What oBstaclEs havE you ovErcomE in your 
carEEr? 

To give a voice for assistants and to show we are import-
ant to the all-around development of a great practice.

What oBstaclEs havE you ovErcomE in your 
lifE? 

The value of a dental assistant and showing we are 
a powerful voice. We do have a brain and we can give 
ideas and help the practice flow. 

What Do you Do to turn arounD a BaD Day? 
Chocolate heals all wounds. I have been known by my 
patients as the candy man or woman. I would say,. 
“When life brings you down just eat Chocolate!”

What is your guilty PlEasurE? TMZ I know that 
sounds crazy, but I am so busy and have no time for 
seeing what is going on in the world and love the gossip 
that comes with this app.

What aDvicE Do you havE for thE nEW 
PErson in your officE? 

Work hard and give patient’s your all. Show you care and 
show you listened!

What “DEW” lEaDErs Do? 

We Inspire, We Educate and We Motivate 

What is thE BEst gift you EvEr gavE? I think the 
best gift we can give continues to give is time. Time to 
give wisdom and time to give thanks and most impor-
tantly time to let someone else tell their story.

What is your motto? Be someone’s hero

What scarEs you thE most? I think leaving this 
earth without practicing what we preach. There is never 
enough time in the day to make a difference but you 
must find that difference quickly because we are not 
promised tomorrow.

sharE somEthing aBout you that somEonE 
WoulD nEvEr guEss?

After all these years of speaking, I still pray every time I 
go onstage to give the attendees what they came for and 
to remember it is not about me!
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Our deepest fear
is not that we are inadequate.

Our deepest fear is that we are powerful beyond measure.
It is our light, not our darkness that  

frightens us most.
We ask ourselves,

Who am I to brilliant, gorgeous, talented and fabulous?
Actually, who are you not to be?

You are a child of God.
Your playing small doesn’t serve the world.

There is nothing enlightened about shrinking so that other 
people won’t feel insecure around you.

We were born to make manifest the glory of God within us.
It is not just in some of us, it’s in everyone.

And as we let own light shine,
We unconsciously give other people permission to do the same.

As we are liberated from our own fear,
our presence automatically liberates others.

By Marianne Williamson  
for Nelson Mandela’s inauguration speech
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By Kim Ryan

DR. JANE PUSKAS:  
HINMAN’S FIRST FEMALE GENERAL 
CHAIRMAN IN 105 YEARS
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Some might say it’s a bit surpris-
ing that the Thomas P. Hinman 
Dental Meeting hasn’t had a female 

General Chairman in its 105-year history. 
But, until recent years, dentists predom-
inately have been male. And, the role of 
General Chairman requires a lot of time 
and dedication, which makes it a chal-
lenge for many women who find them-
selves juggling successful dental careers, 
running a practice, raising children and 
managing their families and households 
with impressive, multi-tasking skills. 

So, it took some time to find someone 
like Dr. Jane Puskas who can clearly do it 
all. As a long-time Hinman member and 
prominent Atlanta dentist, she stepped 
into the role of 2017 General Chairman 
three years and will lead Hinman at the 
Georgia World Congress Center in Atlanta 
on March 23-25, 2017. 

A busy mom, wife and dentist in private practice, Dr. 
Puskas has risen through the ranks of Hinman, serving in 
many leadership roles, including President of the Hinman 
Dental Society in 2014. Before being named General 
Chairman, Hinman requires that you serve as an officer 
within the Society side of the organization (The Hinman 
Dental Society) and work on as many committees as pos-
sible in support of the meeting (The Thomas P. Hinman 
Dental Meeting). So, Dr. Puskas has served on everything 
from Clinic Captain and Information Committees to the 
role of Program Chairman, Treasurer and President. It 
takes years to gain the experience necessary to lead the 
Hinman Dental Meeting and this is no small task when 
you are trying to run a successful practice and strike that 
work-life balance with your family. 

Given her tremendous experience in the dental pro-
fession combined with her dedication to Hinman, it’s not 

surprising that Dr. Puskas is the first female to fill the 
role. She is a graduate of the Harvard School of Dental 
Medicine. She practiced in both Boston and Toronto 
before moving to Atlanta in 1994 with her husband John, 
a cardiothoracic surgeon. She became a Hinman member 
in 1996 and said that the organization helped her become 
established in the Atlanta dental community. The follow-
ing year, Dr. Puskas bought the dental practice of Harold 
Lanier, a Hinman past general chairman, and said that he 
was an incredible mentor for her. 

“The networking in Hinman was invaluable. My young 
family loved and benefited from the social interactions at 
the annual meeting and I am indebted to Hinman for all that 
it did for my professional career and family,” she added.

When not practicing dentistry or volunteering with 
Hinman, Dr. Puskas has been very focused on her three 
children and husband. She has been very involved in the 
lives and activities of her children – serving as team mom 
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and volunteering at the Westminster Schools where all 
three of her children graduated high school. Her son Alex 
(24) graduated from Wake Forest and works in New York 
City at Ad Media Partners; daughter Jillian (22) is a senior 
at Princeton; and youngest daughter Caroline (19) is a 
sophomore at Dartmouth. 

Over the years, Hinman has also been an extension 
of her family. It has provided many fond family memo-
ries. In 2004, her then 12-year-old son, Alex, caught an 
80-pound cobia on the Hinman fishing excursion out of 
St. Simon’s Island. The fish was served at the Hinman 
dinner reception that night and everyone shared in his 
accomplishment.

If she hadn’t chosen dentistry as  
a career, Dr. Puskas might have been 
a physician. She entered Williams 
College as pre-med, but then  
decided to apply to dental school 
instead because it offered an ap-
pealing lifestyle. 

“I knew that I wanted a strong 
family life and felt that dentistry 
would better enable me to achieve 
a more rewarding work, life balance,” 
she said. “I am so happy that I did 
choose dentistry as I have managed 
to attain a happy family life with a 
successful professional life. I also 
love being a general dentist because 
of the special bond and relationship 
I share with my patients. It is re-
warding to be an integral part of their 
health and smile.”

PrEParing for hinman 2017 

Dr. Puskas has been planning for Hinman 2017 for the 
past three years, along with her program chairmen, Dr. 
Eddie Pafford and Dr. Bob O’Donnell. Her goal was to host 
a meeting that featured many fan-favorite speakers, but 
also many of dentistry’s most prominent women dentists. 
She also wanted the meeting to reflect the changes in 
the profession, which is why she created the theme, “The 
Changing Face of Dentistry.” 

“The theme of the meetings says it all. Hinman 2017 will 
focus on the changing face of dentistry and how we can 
take advantage of new technology and medical advance-
ments to deliver the best possible care to our patients,” 
said Dr. Puskas. “We’ll celebrate our past, but also cele-
brate change in our profession with more contemporary 
techniques, more diversity and more innovative tools at 
our fingertips.”

Dr. Puskas with Dr. Jim Roos

Dr. Puskas, Dr. Pat and Julie Yancey and Dr. John Puskas at the 
Closing Session of the Hinman

“Given her tremendous experi-
ence in the dental profession 
combined with her dedication 
to Hinman, it’s not surpris-
ing that Dr. Puskas is the first 
female to fill the role”
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She even commissioned a painting by Steve Penley, who 
took a photo of Dr. Thomas P. Hinman from the early 20th 
century and created a more current and contemporary 
portrait of the organization’s founding father. She wanted 
the painting to be used as the cover of the program and in 
all of the marketing materials to reflect the transforma-
tion of the profession as well as the Hinman meeting. 

It’s also been important to Dr. Puskas that women 
dentists mentor others and encourage young woman to 
pursue dentistry as a career. She wants them to become 
active in guiding the profession and becoming involved 
in organized dentistry. One program she introduced in 
2014 while serving as Program Chairman was a Women 
in Dentistry panel and networking session. This year, she 
has expanded it to a half-day on Saturday, March 25 from 
8 a.m. to 1 p.m. It features Dr. Tieraona Low Dog, Dr. Linda 
Niessen, Dr. Barbara Steinberg and Dr. Mollie Winston, 
who will cover topics ranging from women’s oral health 
and overall medical health to oral surgery. 

This is just one of many examples of how Dr. Puskas 
has worked to bring new programs and new ideas to 
Hinman and the dental profession.

“I’m truly honored to be the first female General 
Chairman for Hinman,” added Dr. Puskas. “There are so 

many great women leaders in dentistry. I feel a strong re-
sponsibility to serve them well and host a meeting that 
not only features the latest in dentistry, but celebrates the 
different insights and strengths that women bring to the 
profession.”

To register and learn more about Hinman 2017, please 
visit www.hinman.org.

The Puskas Family with Dr. Ben Carson
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By Rita S. Wilkins,  
President - Design Services, Ltd

WHEN YOUR DENTAL 
OFFICE DESIGN CONVEYS 
YOUR PASSION, PURPOSE 
AND MISSION

I will never forget the smiles on 
their faces as they both peeked 
their heads through the door of 

their newly renovated office, “All 
About Smiles.” Dr. Grace and Dr. Lew 
were just like children on Christmas 
morning when together, they shouted, 
“Is this OUR office?!” 

Fortunately, one of our renovation 
team members was able to capture 
that moment. To this day, that photo 
remains one of my all-time favor-
ite portfolio pictures because it so 
clearly defines the why of what we do 
as interior designers. It just doesn’t 
get any better than that! What our 
clients did NOT know was that just 
five minutes before they arrived, 
our entire team had just complet-
ed the final cleaning, and I even had 
a minute to wipe the dirt off my face 
and shirt before they arrived! 

As they walked around their “new” 
office, they just kept saying, “I can’t 
believe it is the same office!” In less 
than 10 days while they were away 
on vacation, our team was tasked 
with transforming their office from 
what had formerly be excitement and 
delight was one of those moments I 
will always remember.

While we have been providing com-
prehensive interior design services 
to dentists like Dr. Grace and Dr. Lew 
for over 30 years, one of the reasons 

that I continue to be inspired by what 
I do is that each project provides an 
opportunity for me to use my God-
given talents to impact and improve 
the lives of our clients and their 
businesses through interior design. 
My experience has been that REAL 
DESIGN OCCURS WHEN THE OFFICE 
ENVIRONMENT CONVEYS OUR 
CLIENT’S PASSION, PURPOSE AND 
MISSION. 

As interior designers, we are tasked 
to design and create the physical en-
vironments for your dental practice 
and team to thrive. But what has 
always intrigued me is what happens 
AFTER our design team leaves. This 

is when the rubber meets the road. 
This is where it is now up to the den-
tists to build and to lead their teams 
to be the highly successful practice 
that they envisioned it to be. 

After all, it is really about the 
people … and that is what the story is 
really about, the story of a truly great 
leader.

Let me back track for a minute. 
I met Dr. Grace Lui at a photo shoot 
for the Women’s Journal in which we 
were both being featured. While we 
waited several hours between shoots, 
we had an opportunity to get to know 

Dr. Grace Lui and team.   
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each other, connecting on many levels. 
Clearly what stood out for me that day 
was her passion to serve others, to 
make a difference in the lives of not just 
her patients, but also her staff. She gen-
uinely cared about both their personal 
and professional development. So a few 
months later when she called to ask if I 
would assist with the design and refur-
bishment of their dental office, All About 
Smiles, I gladly accepted.

In working with Grace throughout 
the design process, she never once 
wavered about the importance of 
making sure that their patients were 
cared for and that their staff would love 
working there. In addition to her passion 
for making a profound impact on pa-
tients through holistic dentistry, she is 
passionate about hiring and building 
the right team, one that will carry out 

“Is this  
      OUR office?!”

their mission and vision. In fact, we 
became part of her team of trusted 
advisors—to the extent that she en-
trusted the entire renovation to our 
team while they went on vacation. A 
sign of a great leader is to trust and 
have confidence that your team will 
perform effectively—even in your 
absence. It is that kind of leader that 
inspires her team to perform at their 
highest level.

Grace’s life has not always been 
easy. At the age of 14, she arrived 
in the U.S. with her mother and two 
brothers. She was greatly influenced 
by her mother’s willingness and de-
termination to take a great risk to 
leave their comfortable life behind in 
Taiwan to raise three children in the 
States, all who have become den-
tists. While Grace wanted to be as 

doctor, she received a dental schol-
arship to NYU, then continued her 
education at Columbia University 
and the Academy of Dentistry, and 
later continued her education at Las 
Vegas Institute of Advanced Studies.

For 10 years she worked for a 
number of dental practices—and per 
Grace, “hated it.” She hated the idea 
of “drill, fill and bill”. As a woman, 
dentist, entrepreneur, wife and 
mother, she wanted so much more.

A definitive moment for her was in 
2014 when she had the opportuni-
ty to work at the Ministry of Caring 
dental facility that treats homeless 
patients. She was so inspired by her 
patients because they allowed her 
to see a different side of the world 
she had never seen before. She 
was curious and would ask, “Who 
is treating your kid’s teeth?” She felt 
so blessed to be “going on a mission 
trip” each day that was a mere 15 
minutes from her house. She was 
being called to give back in some 
way, but she was still not sure how.

It was in 2015 that she had the op-
portunity to buy a pediatric dental 
practice in Smyrna, Del., that serves 
low income children. While she had 
not been trained to treat children, 
the doctor whose practice she was 
purchasing showed her how to 
make it fun to come to the dentist. 
Dr. Grace and her entire staff can be 

Dr. Grace and Dr. Lew peaking in to see their new design
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seen wearing fairy wings, tutus and carry-
ing magic wands—all in an effort to elicit 
smiles on the faces of the children and 
their moms … and to make it fun for kids 
to come to the dentist. Typical of a highly 
successful entrepreneur, she had no idea 
how to do it, but she knew she had to. It 
was Grace’s strong faith and her belief that 
she “can do all things with God.”

The Smile Place was born. Every day she 
and her staff have the opportunity to make 
a real difference in the lives of their pa-
tients and “bring people closer to God.” It 
is in this special place—The Smile Place—
that Grace is completely connected to her 
passion, purpose and mission where she 
can be of service to others and be a bless-
ing to all of those around her. A confident, 
savvy businesswoman who has created 
a culture that educates, inspires and em-
powers her team to fulfill the vision of pro-
viding exceptional care in a fun, friendly 
environment.

She is fearless, unstoppable and willing 
to risk it all to make a difference in lives of 
others. 

What‘s next for this visionary leader, 
dental entrepreneur? She recently pur-
chased yet another practice, one that 
serves low income Hispanic community.

It has been a blessing and an honor to 
share Grace’s story with other aspiring 
women dentists and entrepreneurs. She 
is a truly great leader, one who inspires 
greatness in herself and in others.

While we, as interior designers, create 
beautiful and functional environments for 
businesses to grow, it is people like Dr. 
Grace who create the culture for people to 
grow.

4023 Kennett Pike, Suite 274,  
Greenville, DE 19807 
241 S. 6th St. Philadelphia, PA 19106
rwilkins@designservicesltd.com
302.475.5663 | 302.354.0972

Photography courtesy of Anna Moss
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By Kristie Boltz

THOUGHTS & RECIPES FROM 
A WOULD-BE PROFESSIONAL 
BAKER TURNED DENTAL 
CONSULTANT

I was raised in Northern California as the oldest of 5 
children, with a Mom who loves to cook. She always let 
us kids help in the kitchen. We baked bread, cinnamon 

rolls, and oodles of Christmas cookies as well as cooked 
the family dinners. Everyone loved Mom’s baked goods 
and at some point she started taking bread to people for 
New Year’s instead of cookies at Christmas. Between 
families at church, teachers at school, neighbors and 
friends, this meant the end of December was spent baking 
hundreds and hundreds of loaves. I’d have to say my love 
for baking originated with Mom, and the seed of my future 
“Test Kitchen” was planted!

I didn’t end up becoming a professional baker. 
Professionally, I started my career in dentistry in 2003 
with an internship at Straine Consulting while also teach-
ing math at CSUS. I was fortunate enough to have an 
incredible mentor in Dr. Bill McKee, who taught me the 
“language” and business of dentistry, and I ended up 
spending several years on the road visiting more offices 
than I can count and seeing the many different types of 
dental offices.

I saw small town, rural practices with a single dentist 
and a staff of three. I saw huge multi-location metro prac-
tices with a full complement of dental specialists and in-
house labs for restorations. I discovered there is no “one 
right way” to own a dental practice! Every situation is dif-
ferent and there’s definitely no “one size fits all” solution.

The American Dental Association acquired a market-
ing firm, and I spent several years as their VP of Business 
Development before leaving to start my own marketing 
consulting firm in 2009. My goal was to put into practice 
what I had learned – that every practice is unique and 
needs a unique marketing plan. I wanted to help dentists 
and their teams stop wasting marketing dollars and figure 
out which mix of marketing really worked for them.

I also had spent enough time on the road to know that I 
didn’t want to live there. I had too many other passions to 
pursue! I settled in Utah, and spent 10 years there before 
moving to Columbus, Ohio, in 2013. Being settled meant 
I could spend my spare time enjoying the things I had 
learned to love growing up.

One of those things was obviously cooking and baking! 
I married my husband, Jim Boltz, in 2015, and gained an 
amazing teenage son who is getting ready to report to 
Parris Island for USMC Boot Camp this July. Food (in both 
our families) is a part of the culture and we joke at holiday 
get togethers that the topic of conversation at most meals 
is about what the next meal should be!

I usually cook for the family on weekdays and Jim 
cooks on weekends. We have so many cookbooks… I 
won’t confess how many. They are divided into savory 
(mostly Italian), BBQ, and baking. Cooking and baking 
are different; baking really makes people happy; I mean, 
do you frown when someone gives you a cupcake? I find 
the act of baking relaxing and extraordinarily rewarding; 
there’s magic and a wonder in it. It’s more experimental 
than cooking is. 

By experimenting I don’t mean just throwing random 
ingredients in a bowl and hoping for the best – it’s more 
taking recipes I know and love and creating new variants. 
I love playing around with cookies and cupcakes; switch-
ing out fillings and frostings, or trying new additions. 
When you’re done you’ve created something entirely new. 
You plant a carrot, you get a carrot; you cook a steak, you 
have a steak – but when you bake you take butter and 
flour and sugar and eggs, you combine them, and there 
are a million different possibilities.

The flip side is that baking is also math and chemis-
try. You sometimes have to deal with factors outside of 
your control - like high humidity when baking bread – and 
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Prep Time: 20 minutes
Cook Time: 1 minute
Total Time: 1 hour, 20 minutes
Yield: 1 cake, using 9x3 inch springform pan

ingrEDiEnts

1 ½ cups all-purpose flour 
1 teaspoon baking powder 
½ teaspoon baking soda 
½ stick butter, softened 
1 cup sugar 
2 eggs 
½ teaspoon vanilla 
½ cup Greek yogurt 
2 peaches, sliced into wedges 
6 oz blueberries 
1 teaspoon granulated sugar 

instructions

1 Preheat oven to 350°F with rack in middle. Grease the side and the bottom of the pan with butter or cooking 
spray. Line the bottom of a 9x3 inch springform pan (or 9 inch round cake pan) with parchment paper. 
Grease the parchment paper too. Sift flour, baking powder, baking soda, together into a medium bowl.

2 In a separate bowl, beat butter, sugar, and 2 eggs until very light in color and fluffy, 2-3 minutes on high 
speed. Add vanilla and Greek yogurt and continue beating until very creamy and light in color, for about 1 
more minute.

3 Keeping the mixer speed low, mix in the flour mix until combined. Do not over mix.

4 Transfer the cake batter to the springform pan. Top with sliced peaches, and scatter blueberries evenly on 
top in the spaces between the peach slices. Sprinkle the fruit with 1 teaspoon granulated sugar.

5 Bake until cake turns golden, and the tester comes out clean in the center, about 1 hour, depending on your 
oven. Midway through baking, I like to put some extra peach slices and extra blueberries on top of the cake 
for prettiness, and return cake to baking.

When the cake is done baking, let it cool (still in the baking pan) on a wire rack. After cake has cooled for about 
40 minutes, release the cake from the springform pan. At this point, if the cake is cool enough, you can slide 
your hand under the cake, between the parchment paper and the bottom portion of the springform pan and 
move the cake with the parchment paper attached to its bottom onto a cake plate easily.

If using a 9 inch round cake pan, cook in pan for about 40 minutes or more (up to 1 hour, depending on your 
oven), then invert onto a plate.

PEACH AND BLUEBERRY GREEK 
YOGURT CAKE
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they don’t have an opportunity to use their unique talents. 
You don’t have to be perfect, it’s more about doing. 

I’m not going to be the fastest cyclist, win Cupcake Wars, 
or own the largest marketing company in the country. I’m 
just trying to be better tomorrow than I was today. I would 
rather enjoy multiple passions than to give all of them up 
but one in the hope of “perfection”. 

Believe it or not, you don’t have to have the best equip-
ment, and the latest technology to do really good work. I 
have a single oven and an old electric range, but our small 
kitchen has cranked out BBQ for 50 and over 300 cup-
cakes in an afternoon. We have plans to remodel the Test 
Kitchen so I have 3 ovens, but that doesn’t mean I’m not 
baking now!

learn how to adjust. Eventually some 
things become second nature – I 
realized the other day that I can tell 
by the sound the Kitchenaid makes 
when butter and sugar are perfectly 
creamed to the right consistency!

Baking ties into all the other 
aspects of my life. My second main 
passion is cycling. We are a very 
athletic family; my mom has this 
amazing inner wellspring of energy, 
and I was lucky enough to inherit 
it. I run and swim, but Dad got me 
into cycling and I really love to bike! 
I’ve done several IRONMANS and 
I’m a five-year participant in the 
Challenged Athletes Million Dollar 
Challenge – a 620-mile bike ride down the CA coast to 
raise money for CAF. 

People joke that baking and biking go together: “You 
must bike to ride off all the calories.” If I’m biking with a 
group, which is my norm, I usually bring along some kind 
of treat from my “Test Kitchen” to share. Spreading the 
love is half of what makes baking so rewarding! One of 
my favorite quotes about baking is from Dorie Greenspan, 
who is a baking goddess in my book. She says, eloquently:

“But it’s also that we bake to share. I bake just about 
every day, and even I don’t bake for myself alone. We bake 
to give to other people, we bake to give pleasure, we bake 
to spread joy, and we bake to say to someone, “You’re 
special to me; here, I made this for you.” You can do that 
with food, we do it every time we have people around our 
table. But I feel that with baking, it’s different. It’s more, 
it’s extra — we take time to do something we don’t have to 
do. No one has to bake.”

If I’m home, I usually find time to bake every day and 
I give most of what I bake away. What my fellow cy-
clists don’t eat goes to neighbors, friends, and clients. I 
also bake a lot of cupcakes for local charity events, like 
Dentistry from the Heart and the KiDDS Foundation Golf 
Tournament, and I volunteer at Ronald McDonald House 
once a month to bake for the residents (Columbus has the 
largest Ronald McDonald House in the world.) 

I believe we all have different “super powers” and 
talents, and that we should use them for good – whatev-
er they are. We have to make time for service in our lives; 
that’s a value I learned from my parents, and it’s one of the 
things I love about my husband – he’s always giving back. 
Dentistry is a “service” industry - a lot of people got into 
it for that reason, but then aren’t happy at work because 

For this recipe, go to dew.life

For this recipe, go to www.kingarthurflour.com/recipes/
no-knead-crusty-white-bread-recipe
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Baking also ties into my profession as a marketer. There 
are plenty of parallels. The dentists, staff, patients and 
equipment are the main ingredients – like flour, sugar, 
eggs, and butter. A relaxing office environment and excel-
lent patient care are baking powder and vanilla – you have 
to have them or everything falls flat and is tasteless. 

The additions are where each practice has a chance 
to shine. Whether you use chocolate chips or raisins 
depends on what your practice offers patients and how it 
can get involved in the community. This is where it gets 
fun – your “word of mouth” toppings can have unlimited 
variation. I’ve seen a dental practice in rural Texas adopt a 
pig from the local 4-H club at the county fair, and another 
in Chicago shut down their office in the wake of the World 
Series so staff and patients could celebrate the Cubs win 
with 7 million others.

Every unique, personal way you can make your practice 
stand out is a scoop of dark chocolate chips, a handful of 
pecans, bowl of blackberries, a dollop of creme fraiche 
or a drizzle of homemade caramel. Don’t forget to taste 
as you go! It’s easy to forget that certain flavors clash, 
or even to leave out an important ingredient altogether 
because you get caught up in the details.

Finally, don’t forget balance. This is so incredibly hard 
for a lot of people. It seems like we are constantly trying 
to fit more into each day - personally, professionally, and 
otherwise.  I’ve found that when I’m balanced, I feel better. 
If I get a chance to bake, workout, and teach all in the 
same day, it’s been a good day! Some days, it just doesn’t 

happen - and when it doesn’t, it makes me more deter-
mined to make it happen the next day.

Client relationships, for me, are about the opportunity 
to influence dentists and their teams to greater marketing 
success. Part of that is providing a reminder that no one 
can do it all. I might want to try a new recipe that involves 
hours spent just on croissant dough. I have to accept it’s 
not going to happen on a Tuesday when I have 6 confer-
ence calls and 2 family events. That doesn’t mean I give 
up – I just make a point of blocking out time that weekend 
to experiment in the Test Kitchen.

My weeks go better when I take 1-2 hours on Sunday to 
plan my week – from meals to conference call schedul-
ing to bill paying. I use a Day Designer planner and I leave 
empty slots in each day to account for impulsivity and un-
anticipated items. Even then, I accept there is never going 
to be a day when I get everything on my “to-do” list done. 

I also sometimes just wake up and throw the plan out 
of the window, because something comes up that’s more 
important. My life is not a Pinterest Board. It’s messy and 
imperfect and fun. It’s full of people I love, baking, cycling 
and marketing, and it’s all interconnected. And it works! 

To see more fun from the “Test Kitchen”, visit me on 
Facebook, Twitter, and Instagram. 

For this recipe, go to livforcake.com/2016/06/blueberry-shortcake.html
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By Tammara Plankers

3 STEPS FOR MANAGING 
STRESS IN TODAY’S 
WORLD
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Perhaps your dental practice is struggling, or you’re 
thinking about your family, and you’re feeling 
anxious and stressed. For a professional, especial-

ly one with a family, stress will be normal and should not 
be alarming. While we live in hectic times, with significant 
daily demands, the truth is that life in general is simply 
stressful. The key to enjoying all aspects of your life is to 
find a way to manage your stress. Fortunately, you have a 
lot more control than you may think you do – it’s all about 
taking charge.

symPtoms anD causEs of strEss

How does stress manifest itself in our lives today? 
Basically, negative stress – the kind we associate with 
feelings of anxiety and being overwhelmed – can be 
caused by a sense that we lack control of our immediate 

circumstances. Stress can result from a recent life 
change, such as the need to care for an elderly parent, 
or from the ongoing daily pressure of juggling work and 
personal responsibilities. 

All of us express stress in different ways. Some of the 
common indicators of excessive stress include:

•  Difficulty making decisions
•  Poor memory 
•  Insomnia
•  Feelings of tension or depression
•  Increased alcohol consumption
•  Chronic anger and hostility
•  Frequent mood swings
•  Excessive eating
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Professional women may be particularly susceptible 
to stress as they often find themselves attempting to 
multi-task significant roles across both their homes and 
careers. According to the Cleveland Clinic1, women are 
socialized to be caretakers and therefore strive to be the 
best possible wives and mothers. At the same time, they 
may also have challenging jobs and careers that do not 
easily accommodate the various demands of marriage 
and motherhood. The result may be an experience of ex-
cessive stress.

Further compounding the situation, occasionally 
women tend to find it difficult to say “no”. Sometimes, it 
seems to be in our DNA to please others and deliver what-
ever is asked – whether from our employers, children, 
parents, friends, spouses, churches or communities. In 
addition, many women today find themselves in what is 
called the “sandwich” generation, caring not only for their 
children, but for their aging parents as well. 

It’s also important to recognize that doctors in general, 
in the dental and other specialties, may feel overwhelmed 
by the magnitude of problems they address on a daily 
basis, combined with a perceived or real lack of control 
over their schedules and time. Setting limits may be diffi-
cult when faced with so much need from current and new 
patients. 

imPact on inDiviDuals anD EmPloyErs

Whatever the cause of stress, the outcome may be 
harmful to both the individual and her employer. According 
to an article in the Wall Street Journal2, the body physi-
cally responds to stress by secreting hormones that 
produce an accelerated heart rate, rapid breathing, and 
muscle tension. While occasional stress on the job is to 
be expected, chronic stress can impede the very qualities 
that may lead to productivity, such as good short-term 
memory, mental clarity, sound decision making, and a 
steady, positive demeanor. It is generally understood that 
significant stress can affect your immune system, poten-
tially making you more vulnerable to colds and flu. 

Since a daily dose of stress is apparently more common 
than not, it is important to learn how to best manage levels 
of stress to decrease its negative impact on our lives and 
health. 

gEtting strEss unDEr control

Fortunately, there are three key steps you can take 
right now that may help to get the stress in your life under 
control:

WritE DoWn thE causEs of your strEss 

You cannot manage something you have not identi-
fied, so a fundamental step is to determine exactly what 
is causing stress in your life. For some of us, there can be 
something therapeutic about physically compiling a list 
that you can see. It is the first step in taking control of your 
stress. 

I have found that one of the best exercises for imme-
diately reducing anxiety is to complete the Rank/Concern 
chart, ranking each worry in your life based on the formula 
shown below:

RANKING
1 = Immediate action (only one item can have #1)
2 = Schedule it
3 = Delegate it
4 = Cross off list

 Here’s how to complete the Rank Concern exercise:

First, simply write down in simple phrases everything 
that is causing you concern or is on your to-do list. Include 
absolutely everything – from needing to pick up a pre-
scription at the pharmacy, or worrying how your child is 
doing in school, to things you can’t control but expend 
mental energy on, such as whether it will rain during your 
wedding or whether the government is going in the right 
direction. Try not to edit your list – make it a free-flowing, 
brainstorming exercise.

Next, apply the ranking numbers to your list in reverse 
order:

#4 – Eliminate: Cross off anything on the list that you have 
no control over. You can add these items to a mediation 
list, or compartmentalize them. For example, let’s say you 
are very concerned about an animal welfare issue and 

RANK ConCernS



Dental Entrepreneur Woman44

FinanCial advantage

all others. Only one item should have a #1 ranking. 
Sometimes your #1 item will be obvious. Other days, you 
may need to take a few minutes in the morning to focus 
and reflect on what is important about the day. Once your 
#1 obligation is clear, get busy!

finD hEalthy Ways to managE strEss

While identifying your stressors is an important first 
step, it is also critical to find healthy ways to manage 
stress on an ongoing basis in order to maintain control of 
our well-being. Here are a few beneficial ways to relieve 
tension during a stressful work day: 

Take a short walk. Get out of the office for five or ten 
minutes to stretch your legs, get some fresh air, and gain a 
renewed perspective. If necessary, take your cell phone so 
your office can reach you.

Write down your feelings. This is a useful exercise for 
getting “unstuck” and moving ahead of your stress.

Put the technology away. Avoid checking your cell 
phone for personal messages and emails in between ap-
pointments. Such interactions can result in additional 
demands on your time and attention, compounding the 
experience of stress. 

have done all you can – written letters to the editor, con-
gress, and appropriate organizations. If you still find your-
self worrying about this issue, then write your concern 
and file it somewhere. By doing so, you have the sense 
that this worry is handled and can now free up your mind 
to focus on matters you can actually control. Believe it or 
not, this works!

#3 – Delegate: Go through every item on your list and de-
termine who you can delegate tasks and responsibilities 
to. Ask yourself, “Am I the only person who can accom-
plish this? Is this something I really need to do?” It is so 
easy for high achieving professionals, to fall into the trap 
of believing, “If I don’t do it, it won’t get done,” or, “If I want 
it done right, I have to do it myself.” This is a hallmark of 
the perfectionist. Instead, delegate! 

#2 – Schedule: Now pull out your calendar and sched-
ule everything on your list, including personal time like 
walking the dog or going to an exercise class. This will 
give you a realistic view of how much time you need to 
actually accomplish all the items on your list that are 
causing you chronic stress. This will give you a framework 
for creating a plan to attack your list incrementally.

#1 – Take action: Each day, choose the one item on your 
list that requires immediate attention that day, above 
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Learn ways to relax your body. Deep breathing exercis-
es and meditation have been shown to help reduce stress 
by clearing away the information overload that contrib-
utes to feelings of anxiety and tension3.

These are just a few ideas for counteracting stress. 
You can likely think of many more, and find suggestions 
for alleviating stress online as well.

BuilD mEntal anD Emotional rEsiliEncE

Resilience is the ability to bounce back from failure or 
setbacks, to see difficult circumstances as a temporary 
obstacle to overcome, not a definition of who we are. 
Resilient people do not get mired in their problems and 
challenges, nor do they blame others for their shortcom-
ings or circumstances. They take ownership of their situ-
ation and seek productive solutions where needed. 

Resilience is not about physical stamina, but about 
emotional intelligence and strength. It is a valuable 
characteristic that can help minimize stress, and it can 
be learned and enhanced. Here are several key traits of 
emotionally resilient people4: 

1. They have a core identity. Resilient people 
know who they are at their core and believe 
in themselves. Stress and trauma may con-
tribute to their daily experience, but it does 
not overtake their permanent identity.

2. They seek good company. Resilient individuals 
tend to surround themselves with other resil-
ient people for support, fun and inspiration.

3. They practice acceptance. Resilient people 
understand what they can and cannot 
control, and accept those events and out-
comes that are beyond their influence.

4. They take care of themselves. Individuals with 
emotional resilience know how to nourish them-
selves with good habits that serve them during 
stressful times, such as eating well, getting plenty 
of sleep, and keeping doctor appointments.

5. They ask for help. This can be particular-
ly challenging for high-achieving profes-
sionals, but resilient people are not afraid 
to ask for help when they need it.

Personal reflection, practicing acceptance and honing 
the ability to be flexible in the face of conflict and stress 
are some of the key ways to build personal resilience and a 
sense of mastery over your life.

By taking these three important steps – writing down 
your worries, finding healthy outlets for relieving tension, 
and building emotional resilience – you will have gone a 
long way towards gaining control of stress on the job, and 
in your personal life.

1”Stress & Women”, Cleveland Clinic, my.clevelandclinic.org/
health/articles/stress-and-women, accessed 1/19/17. 

2Weber, Lauren and Shellenbarger, Sue, “Office Stress: His vs. 
Hers,” The Wall Street Journal, updated March 5, 2013.

3Mayo Clinic Staff, Mayo Clinic, “Meditation: A simple, fast way 
to reduce stress,” http://www.mayoclinic.org/tests-proce-
dures/meditation/in-depth/meditation/art-20045858, accessed 
1/22/17.

4Waters, Brad, “10 Traits of Emotionally Resilient People,” 
Psychology Today, www.psychologytoday.com, posted May 
21,2013.

Ms. Plankers, CHBC, Client Practice Services for Wells Fargo 
Practice Finance, helps doctors establish and grow their new 
practices. A certified executive coach and practice consultant 
for over 15 years, Tammara assists practitioners in successfully 
transitioning to practice ownership through the use of proper due 
diligence. She can be reached at 1-888-499-8871 or tammara.
plankers@wellsfargo.com. 
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Please send photographs and narratives to: 

anneduffyde@gmail.com 

Photographs - will be needed as hi-res digital images such as tiff 
or jpeg (300 dpi, at least 6” x 6”). It is important that they are saved 
in the proper manner in order for our graphic designers to work 
with them. If you use a digital camera, check your settings before 
taking photos to ensure you are saving the best-quality images 
possible. If you cannot provide large enough photos, we may not 
be able to print your photo, no matter how much we like it.

Narratives - can be sent by email attached as a text file from word 
processing document such as Word. 

You may also send a CD with your high-resolution images or nar-
ratives to:

Editor, Dental Entrepreneur Woman 
12233 Pine Valley Club Dr. 
Charlotte NC 282712233

With all submissions, please include your name and mailing 
address. Not following the submission requirements may result 
in your work not being considered.

SUBSCRIBE!
Please consider subscribing to 

DeW Magazine. Subscriptions are 
available from our website:  

dew.life

Dew Life magazine is both a digital and a print publication devoted 
to highlighting women in dentistry. Our goal is to inspire women to 
connect and move each other forward lifting one another up to heights 
they only dreamed possible, through beautifully penned stories and 
stunning photographs. We are delighted to receive general submis-
sions from you, women in dentistry. What is your story and how can you 
inspire us?  What are some of your ‘top of mind’ questions or comments 
about the dental profession? Is there a topic you would like to explore 
that could be introduced on our website as a blog or as a feature in our 
print edition? We want to hear from you and share your narratives. 
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CREST® PRO-HEALTH™  

BETTER PROTECTS ENAMEL  
AGAINST ACID EROSION*

Crest® PRO-HEALTH™ with stabilized 
stannous fluoride goes beyond regular 
fluoride toothpaste to better protect 
enamel against dietary acids in the 
danger zone.*

Request a free sample of Crest® PRO-HEALTH™ from your Crest® + Oral-B® representative today.

ALL FLUORIDE TOOTHPASTES PROTECT  
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* Vs regular fluoride toothpaste.   † Acids in everyday foods can soften and thin enamel, leaving teeth less white, weaker, and sensitive.

© 2017 P&G      ORAL-21007



dew.life


